September
NEWSLETTER

www.organictradeboard.co.uk

1B

fWe re in the midst of Organic Fortnight and there are lots of reasons to be
;Cheerful this autumn!

e Sustain and the OTB’s £2m bid to the EU was successful

e Headlines in the Daily Mail shouted: “The berry healthiest: How organic strawberries
‘are more nutritious’

e OTB member, Waitrose are in the midst of their Duchy Originals re-launch and the
campaign has been putting organic at the forefront of consumer’s minds

e Other OTB members such as Yeo Valley will be advertising too, all adding to the
positive “noise” surrounding organic.

ESo let’s celebrate Organic Fortnight! Huw Bowles, Chair, Organic Trade Board

We cdid It —what great news for Organic Fortnight! On 1% July Sustain and the Organic Trade
‘Board announced that the EU had approved funding for the UK’s first generic promotional campaign -
‘to increase awareness of the benefits of organic food and farming. The funding will give a boost of
£2million to the organic industry in the next three years. There will be some pre-Christmas PR, but
‘the campaign will kick off in earnest early 2011 with advertising in women’s and supermarket
‘magazines. More than 75 organisations have contributed to the campaign including leading retallers
‘Sainsbury’s, Tesco and Waitrose, and big organic brands such as Green & Black’s, Organix,
Z:Rachel’s and Yeo Valley as well as a host of smaller brands.

EGet involved, pledge money today All organic companies are going to benefit from
this campaign but not all have pledged. If you are reading this and are one of those companies who :
‘haven't, it's not too late, you still can. Even though it will not be match funded, the extra money we
fraise now will be used to extend the advertising period into Organic Fortnight 2011, giving greater
§|mpact and reaching our target audience more often. All details of how to pledge can be found here
ihttp //www.organicuk.org/pledge/ and if you want to talk over a pledge, please contact Catherine.

EEOrqanic strawberries are more nutritious: MEMBER OF THE MONTH!
‘Daily Mail, 2" Sept 2010

Our September member of the month

‘Organic strawberries may cost more, but it's a price worth is . They have emailed
‘paying, US scientists say. The fruit is both tastier and better their database about the Organic
for your health, research shows. . :
“The most detailed study of its kind has found that they contain Trade Board and the whyiloveorganic
- higher levels of anti-cancer nutrients than fruit sprayed with website!

;f chemical pesticides and naturally-produced strawberries also
- have a longer shelf life and a richer, more fruity flavour. Their | qia8 e80T =lefie el piie eel |
- findings add to a growing body of evidence that organic
food is healthier.

‘Read more here: http://www.dailymail.co.uk

It could be your company in this spot
next time!
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Sector Development Groups

Award winners

‘The Arable Sector Development Group is continuing to
‘share information on supply and demand as well as their
-‘work on co-ordinating purchasing and developing 12%
‘protein wheat. Contact alexsmith@alara.co.uk

SThe Dairy Sector Development Group met in September.  [@](sF=1g[h4
“To find out more email huw.bowles@omsco.co.uk Pertwood Organics

The Health and Beauty Development Group is working on
‘a paper on the issues surrounding rogue brands and

‘looking at how to counteract them. Contact abi@essential- &
-care.co.uk Vintage Roots

Kallo Foods

‘The Fresh Produce Development Group is the next sector
‘to meet on September 22" and all members with an Essential Care’s
‘interest are welcome to attend. If you would like to come
‘to the meeting, please contact Catherine or Adam
‘Wakeley adam@organicfarmfoods.co.uk

‘DIARY DATES:

8 — 19th Sept: ‘A Garden Party To Make A
‘Difference,’ Lancaster House, Clarence House and
‘Marlborough House. It's supported by OTB member
‘Sharpham Park.

21 Sept: Soil Association Trade Briefing, Newbury. Lilys Kitchen

§;14‘h Oct: OF&G Selling Organic Conference.
‘Barcelé Oxford Hotel, Oxford. Huw Bowles, Chair
-of the OTB will be speaking.

?;24th Nov: Stakeholder briefing, London. For
‘pledgors to the EU bid campaign. If you want to
‘come, you have to pledge!

“JOIN THE OTB! e e e [ e Es

‘The OTB aims to double the value of the market [ZEGEoJ LT
in the next 5 years, help manage the generic
‘promotion campaign and get positive PR out
‘there on organics & raise the profile of your Vintage Roots
‘business.
- e Bepartof anetwork sharing & receiving
organic market info
e Get access to the five year “Go For
Growth” business plan Other News
e Be part of the Voice of the Organic James White Drinks
Industry — have greater influence
e Gain access to new consumer research
. and information on the organic market
‘All for £150 per year.

xJoin us, as together we are stronger and
‘can achieve more! Email:
‘catherine@organictradeboard.co.uk for your
‘membership pack.
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